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Introduction

▪ Sustainability reporting in the food chain 

▪ Role of retailers – different instruments: standards, 
labels, ban

▪ Linking producers and consumers
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Power in the Dutch food chain
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Methods

▪ Qualitative analysis of:

● Corporate Social Responsiblity (CSR) and annual 
reports

● News articles and press releases

▪ 5 largest supermarkets

▪ 10 year period

5



Results – CSR reporting

Egg production related issues mentioned in CSR reports
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Results – articles
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Results – articles
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Results - articles

▪ Animal welfare again most mentioned (17)

▪ Also environment, supply, food safety

▪ (Farm) economics new issue compared to CSR (12)
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Discussion - instruments

▪ Investment at origin

● Kipster

▪ NGO-led certification

● Organic, Better Life

▪ Retailers imposed standard

● Change to BL 1 star

▪ Roundtables

● RTRS

▪ Internal Code of Conduct

● Transparency Code

▪ Ban

● Ban on barn egg
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Discussion - impact
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Conclusions

▪ 5 largest retailers active in sustainability issues in the
egg sector

▪ Diverse range of sustainability issues in CSR and articles

▪ Animal welfare most prominent

▪ Environment often related to new housing systems

▪ Combination of different instruments

● Differentiation

● Better Life Label 
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Thanks

evelien.deolde@wur.nl
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