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3G



Yield = kg to sell

PLUS PRICE/KG
Using the easy 3G description that accurately describes 
the eating experience and delivers a consistent 
product where the outcome is guaranteed.

3G
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But no relationship to consumer satisfaction



IMR3G 
FOUNDATION 
A PROGRAM TO 
ADDRESS THE 
PROBLEM
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International group industry and scientific approach

Ontology – in conjunction with UNECE
Agree common measurements
Use International standards if possible

• Independent organisation
• Not aligned
• Not for profit
• Strong science
• Accessible to everyone



COLLABORATIVE RESEARCH
To achieve maximum scientific value

• DATAbank - A group of participating countries with standardised 3G Eating Quality datasets 
who wish to collaborate to strengthen the analysis baselines through expanded data

• Each participating country or member has a dataset deposit box within DATAbank from 
which they can share data to their advantage

• The data is owned by the participating country or member and is only shared when mutually 
agreed 

• Independently owned data 
• Housed in a common database 

Application database 
with standardised tools 
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DATAbank
OBJECTIVES:

- To facilitate high quality consistent consumer focused collaborative research
- To enable compatible application and data protocols from “farm to fork”
- To provide secure standardized data storage for multiple projects and partners
- To provide unique ID from project to consumer sample level
- To facilitate pooling of data for research with data owner permission
- To ensure data is retained over time



DATAbank

CHALLENGES:
- Requirement for high quality data 
- Desire for broad access by multiple users
- Accommodate local language interface within standardized storage



DATAbank – Data Standards

Use of UNECE and Global standards as the base wherever possible

Consideration of USA/Australian feedlot vs European & Asian 
Finishing Systems



DATAbank – Data Standards

CROSS & COMPOSITE BREEDING – Breed #1 %, Breed #2 %, Breed #3 % ………      Currently 326 breed codes



DATAbank – Data Standards

Hormone Implants
• False (None)
• True

• Mild  - Trade product
                - Trade product
• Aggressive - Trade product

                                  - Trade product
• Unknown

Beta-agonists
• False (None)
• True

• Ractopamine - Trade product
• Zilpaterol - Trade product

                              
• Unknown

Rumen Modifiers
•  False (None)
• True

• Rumesin - Trade product
• Bovatec
• Asparagopsis
• Bovare
• Tylan - Trade product
• Flavomycin
• Virginiamycin

                              
• Unknown

Treatments:
• Mustering type, time & conditions
• Transport type (Road, Rail, Sea), distance, times
• Rest periods, feed & water, intermediate and in lairage
• Electrolytes 



DATAbank – Data Standards


